(T ‘ DCBC112

Reg. No.

I Semester B.Com.(Regular)/B.Com.(A&F)/B.Com.(B.D,A.)/B.Com.(L.S.C.M.)
Degree Examination, December/January - 2025/26

COMMERCE
Principles of Marketing
(SEP Scheme F+R 2024-25 Onwards)

I

Paper : 1./2, Cncis

~
Time : 3 Hours / .
P .7 i LIBRARY |
Instructions to Candidates: v RY | o
1. Answer All the Sections. N

2. Answers should be completely written either

SECTION -A
NN — D

Answer any Five sub-questions. Each sub question carries 2 marks. - (5%2=10)
- FUNR IR TRe DT GV gﬁelﬁe?ﬁ V202, T gé’dﬁ 2 Losnsd.

1. a)  Define Marketing.
WBCNRDFOD), DAV

~b)  What is Marketing environment?
RRTBEIOD TWORT DOTWSeD?

c) ‘What is Market Segmentation?
BRTE, DPRS POTWBe?

d)  What do you mean by Marketing Mix?
BIODTLEOD WD DOTBe?

e) Whatis sales promotion?
W00 WWBFS DOTTeD?

f)  What is Cost Plus Pricing?

B2 B3 (Cost Plus) 838 DFFORHNF 20B3e09 |
| [P.T.O.
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g) Whatis Green Marketing? .
TAT FPWFL, TFOH DOW3EI?

h)  Define advertising.
WL, WOV

SECTION-B
NN — .

Answer any Four of the following questions. Each question carries 5 marks.(4x5=20)
3N SRFYmRREte Ty, JFAeR ¢v3dr. F3 IR 5 wosnsd.

Explain the concepts of marketing.
BIPWTE BOBOINEI, DTOR,

~ Write a note on characteristics of a successful sales person.
ODBY, [PTLWMTI ©BEONY 7§ €3ed WI0WO.

Explain the requisites of sound market segmentation.
ARDPF BT, DPBWI0D WB[IFINGI), DWOA.

Mention :iny Five reasons for the failure of a new product. -
TRF WIIT DPOIR D FOTLNTY, SPA.

Explain the objectives of pricing,
BS JPFORDBOD VT ESNT), DWOR.

List out promotional schemes of a company.
DOG 03P TeFT O3EHINTT, LTWD,

SECTION-C
AN — R

Answer any Three of the following questions. Each question carries 15 marks.
(3x15=45)

33 FPNT BRPTWSR hIDH gé’dﬁ@ﬁ SO0, T3 ga"olﬁ 15 wosnsd.

Explain the various approaches to the study of marketing.

SIPTOBLIO OFODI VIRDB DNG DFOINTI, DTOA.
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Explain the basis of market segmentation.
WRBE, DFRIOD SOOI, NWOA.

Explain Macro environmental factors affeeting the marketing decisions of a company.
2,003 BOTAOH [P JGOFONG e Ty eI RN, BORTB LOBNTR,
RNWOA. ’ , .

What is product Life Cycle? Explain the stages of product life cycle.
B WBenT W, HOTBeDT VR WeII I DG BOINTIY, D|WOA.

What are channels of distribution? Explain the various types of distribution channels.
D3TE0 [INE F0TBERT ANG 030N DBV WIRNE NP, QNWOA.

SECTION-D
N - B

Answer the following question. The question carries 5 marks. (1x5=5)
3 39NS JZR 0ZdR. WO UHZTF 5 Wwosnw.

Design a logo and tag line for an imaginary product.
FOORT YVBI T COFS W) DRWTIRD), VTINRVA.




